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Over the past decade, technology has impacted 
the way hospitality businesses of all sizes 
operate.

Hospitality and tourism is one of the industries 
that is most affected by digital development

Travelers find information in various ways, 
including magazines, social media, peer 
reviews, search, advertisement, corporate 
websites



Internet is the #1 
source for travel 

research & inspiration



Source: https://www.trainingaid.org/news/infographic-use-analytics-take-advantage-online-travel-trends  



Source: http://www.bluemagnetinteractive.com/blog/2012/02/27/how-to-target-customers-in-the-5-stages-of-travel/





KNOW YOUR 
CUSTOMERS



The world of hotel web marketing 
and distribution



source : https://www.titan-seo.com/newsarticles/trifecta.htmlhttps://www.titan-seo.com/newsarticles/trifecta.html

https://www.titan-seo.com/newsarticles/trifecta.htmlhttps:/www.titan-seo.com/newsarticles/trifecta.html


Source: http://www.smartinsights.com/digital-marketing-strategy/race-a-practical-framework-to-improve-your-digital-marketing/



Create Brand Ambassadors/Advocates





Content is King



Photography



Everyone can be a photographer



Mobile technology has 

changed travel forever



Mobile Apps



Digital Check-in

https://www.youtube.com/watch?v=7C1rU2eWKkQ


Virtual Reality



Street View

http://www3.hilton.com/en/hotels/italy/hilton-molino-stucky-venice-VCEHIHI/photo-tours/index.html


Word-of-Mouth



It take 20 years to build trust
and reputation and seconds to 

destroy it



Reviews impact travelers’ decision-
making





SOCIAL MEDIA







Marketing with Bloggers/Instagrammes



Corporate Website

Corporate Website



Analytics



Remarketing

Remarketing lets you show ads to people who've visited 
your website or used your mobile app



Google AdWords

Google Search Network Google Display Network

▪ Text ads
▪ Image ads
▪ Rich media ads
▪ Video ads



E-Mail Marketing



SEO
The most cost-effective digital marketing technique

Search engines are among the most popular online planning sources for travelers

Source: Google’s 2014 Traveller’s Road to Decision

http://storage.googleapis.com/think/docs/2014-travelers-road-to-decision_research_studies.pdf




Google Maps

https://www.google.co.uk/maps/place/%CE%91%CE%B8%CE%AE%CE%BD%CE%B1,+%CE%95%CE%BB%CE%BB%CE%AC%CE%B4%CE%B1/@37.990832,23.7033199,13z/data=!3m1!4b1!4m5!3m4!1s0x14a1bd1f067043f1:0x2736354576668ddd!8m2!3d37.9838096!4d23.7275388?hl=el


OTAs




